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Web sites must support IE rivals

PHIL MUNCASTER

ollowing news last week that
Fthe Firefox browser now has 11

percent of the UK market, ex-
perts told web developers to ensure
sites work with open-source brows.
ers as well as Internet Explorer, or
risk alienating potential customers
who cannot fully access sites.

Deri Jones, chief executive of
web testing company SciVisum,
told IT Week that as many as one in
10 sites still fail to provide access
to Firefox users, even though it is
used by 11 percent of UK web surf
ers, according to figures from
French metrics company XiTi.

Jones advised web developers o
develop code around the W3C's
Cascading Style Sheets 2 specifica-
tion, which simplifies site develop-
ment by separating content and
presentation. and makes sites more
accessible to disabled people.

“Those that stick to standards
have much more reliable, stable
and fast web sites,” Jones argued.
“They should keep it simple, and
[taking into consideration| accessi-

Tips for site builders

Use Cascading Style Sheels

Stick to web standards

Test for compatibility issues

bility issues also improves the per-
formance of web sites.”

Mike Davis of analyst firm But-
ler Group said that designers who
neglect opensource compatibility
are being lazy and putting their
firms at a disadvantage, “Web sites
are trying to publicise an organisa-
tion or get people to undertake
trade so the sites should |be uni-
versally accessible|,” he argued.

However, Gary Barnett of ana-
lyst company Ovum cautioned that
despite its growing market share,
Firefox is still virtually unknown to
many types of user.

“My advice is to begin design-
ing in a wholly standards-compli-
ant way and then make a business

decision whether to exploit the
non-standard features in Internet
Explorer and optimise the site [for
IE],” he said. “But you must know if
you do that it will diminish the
experience for non-lE users when
they come to the site.”

Barnett added that testing is
also essential. “If you know [a cer-
tain| percentage of users will be
using a browser and you don’t test
for compatibility, your compe-
tence as a developer is in ques-
tion,” he warned.,

Zamir Cajee ol web design com-
pany UKWebco said that plug-ins,
Flash and data feeds in particular
can cause compatibility difficulties
for developers, and more problems
may lie ahead when Microsoft
releases a raft of new features with
Internet Explorer 7 later this year.

Meanwhile, Mozilla is set to
release a new version of Firefox this
March for use with the Intel ver-
sion of Apple’s Mac OS5 X, but it may
struggle to displace the Safari
browser which is popular with Mac
users, according to reports,
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Search tools
offer smarter
responses

PHIL MUNCASTER

B Knowledge managerment sys-
terns vendor Factiva last week
launched a new search product
designed to deliver more relevant
results so that users can make
business decisions faster and
mare effectively.

Currently available in beta to
Factiva.com customers only, Fac-
tiva Search 2.0 uses the compa-
ny's content from over 2,000
authoritative sources and fea-
tures text mining and visualisa-
tion technology, said chief
marketing officer Alan Scott.

“We wanted to make the
power of Factiva accessible to
peaple with [limited] experience
of searching,” Scott added. "Giv-
ing knowledge workers the tools
to be more effective with the
decisions they make gives them a
competitive advantage.”

The product includes a new
Discover Fane alongside the




